Characteristics

Formative experiences

Percentage in
U.K. workforce®

Aspiration

Attitude toward

technology
Attitude toward

career

Signature product

Communication media

Communication
preference

Preference when making

financial decisions

Maturists
(pre-1945)

Second World War
Rationing
Fixed-gender roles
Rock ‘n' Roll
Nuclear families
Defined gender roles —

particutarly for women

O/
3%
Home ownership

Largely disengaged

lobs are for life

=

Automobile

Formal letter
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Face-to-face
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Face-to-face meetings

*Percentages are approximate at the time of publication

Baby Boomers
(1945-1960)

Cold War
Post-War boom
“Swinging Sixties”
Apollo Moon landings
Youth culture
Woodstock
Family-orientated
Rise of the teenager

o

Job security

Early information
technology (IT) adaptors

Organisational — careers
are defined by employers

-

Television

S

Telephone

22 €» ia
Face-to-face ideally, but
telephone or e-mail if required

sa“*pa
Face-to-face ideally, but
increasingly will go online

Generation X
(1961-1980)

End of Cold War
Fall of Berlin Wall
Reagan / Gorbachev
Thatcherism
Live Aid
Introduction of first PC
Early mobile technology
Latch-key kids;
rising levels of divorce

5070

Work-life balance

Digital Immigrants

Early “portfolio” careers
— loyal to profession, not
necessarily to employer

.

Personal Computer

e @

E-mail and text message

R N4

Text messaging or e-mail

@ ap @
Online — would prefer
face-to-face if time permitting

Generation Y
(1981-1995)

9/11 terro tacks

raq

Generation Z
(Born after 1995)

Economic downturn

Global warming
Global focus
Moaobile devices
Energy crisis
Arab Spring
Produce own media
Cloud computing
Wiki-leaks

Currently employed in
either part-time jobs or
new apprenticeships

Security
and stability

"Technoholics™ — entirely dependent

on IT; limited grasp of alternatives

Career multitaskers — will move
seamlessly between organisations
and “pop-up” businesses

Coogle glass, graphene,
nano-computing,
3-D printing, driverless cars

Hand-held (or integrated into
clothing) communication devices
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Facetime
B4 B pA Bl
Solutions will be digitally
crowd-sourced



(1997 - 2006)

‘56% ’ Caring

A leader is a person that is
Caring, Honest, and Loyal.

e |

Generation X
{1965 - 1983)

G‘ %> Competitive

A leader is a person that is

Competitive, Inspiring, and
Honest.




Generatlonal Leadershlp is the ability to lead from a plac

f underst wherethe tations of each
generatlon Is understood and applied in a way that
contributes 3|gn|f|cant alue to the whole (adriaan Adams)

‘like a ‘jazz combo’ playing ‘free flow’ where the lead is
transferred with anticipated ease in the production of the
whole’.
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Technology
What is old?
' ?
i T il
. Accessibillfp o it;  Family interaction?
SOy TO I | . Definition of relationship?
* How is personality being
influenced?
What is taught? e _
* How it is taught! Historical happenings
- Accessibility to it? Relation to historical events

What shapes a generation?
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Personal Culture of Personal Development
Development

Culture of Organisational Change

Interactive ] GENERATION

Community INDEX
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Culture of Leadership Engagement

Culture of Community




